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Whence Assumed Similarity?

Informational Account

oWe use ourselves as default 
information when other 
information is less available

Motivational Account

oWe want to see others as like 
(or unlike) ourselves



Different Predictions

Informational Account Motivational Account

Re: Traits I(T): Greater AS for traits 
with lower accuracy

M(T): Greater AS for traits 
that are more “important” 
to the perceiver

Re: People I(P): Lower AS for more 
familiar others

M(P): Greater AS for more 
familiar others
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M3: Is AS greater (or not) for people we 
like?
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Thielmann, Hilbig, & Zettler, 2020

• New account: Values



Thielmann, Hilbig, & Zettler, 2020

• Major Findings:
• Honesty/Humility & Openness to Experience show both higher AS and 

and greater connection to personal values

• Actual Similarity doesn’t account for AS effects

• Greater Familiarity = Greater AS

• Priming Values = Greater AS in some cases





The Current Study

Personal Relevance as potential 
AS mechanism

Issue with previous operational 
definition of personal relevance

Design
• Judges (N=206) rate one 

familiar and one unfamiliar 
other using HEXACO

• Use forced ranking measure of 
trait relevance/importance
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What’s Next?

• Further explore the value hypothesis
• More facet- and item-level analyses

• Code item content to disentangle values (morals/evaluativeness)
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2020

What’s Next?

• Further explore the value hypothesis
• More facet- and item-level analyses
• Code item content to disentangle values (morals/evaluativeness)

• Reconcile with profile analyses
• Longitudinal change in dyadic AS?
• Motivational manipulations

• Explore real world implications
• Relationships
• Workplace
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